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BUSINESS MANAGEMENT - 5 (ELECTIVE - 1)

Time: 2:30 Hours Marks: 70
Instructions:

1. All questions are compulsory.

2. Figures to the right indicate marks.
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Q-1 Discuss: (1) Product Concept (2) Societal Marketing Concept. (20)
OR

Q-1 What is marketing strategic? Discuss strategic Planning and Marketing management

Q-2 What is pricing policy? Discuss affecting factors to pricing policy. (20)
OR

Q-2 Define product life cycle, explain its stages with diagram.

Q-3 What is marketing channel? Explain affecting factors to distribution channel decision (15)

with example.

OR

Q-3 (1) Physical distribution and logistics management. (2) Types of distribution channel.

Q-4 Discuss advertising is important of a promotion tools. (15)
OR

Q-4 What is sales incentive? Explain objectives and methods of sales incentive in brief.
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